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DEMİRCİ OREL F.II. Çukurova Uluslararası Tekstil Sempozyumu, Adana, Turkey, 29 - 30 October 1993, pp.60-67
Supported ProjectsDEMİRCİ OREL F., Project Supported by Higher Education Institutions, "Bilişim Teknolojilerinin Firmaların Tedarik ZinciriYetenekleri ve Pazarlama Performansları Üzerindeki Etkisi: Perakendecilik Sektörü Üzerine Bir Uygulama", 2012 - 2021DEMİRCİ OREL F., Nevruz B. E., Project Supported by Higher Education Institutions, ÇEVRİMİÇİ (ONLINE) MAĞAZAATMOSFERİNİN TÜKETİCİLERİN SATIN ALMA NİYETİ ÜZERİNDEKİ ETKİSİ, 2016 - 2019DEMİRCİ OREL F., Project Supported by Higher Education Institutions, Tüketicilerin Kültürel Etkileşim Düzeylerine BağlıAlışveriş Eğilimleri Bir Alt Kültür Grubu Üzerinde İnceleme, 2017 - 2018
Scientific RefereeingJournal: Computer Standards & Interfaces, SCI Journal, May 2018Annual World Business Congress (Track Co-Chair), Other journals, March 2015Journal of Retailing and Consumer Services, Other Indexed Journal, September 2014Journal of Retailing and Consumer Services, Other Indexed Journal, July 2014Journal of Retailing and Consumer Services, Other Indexed Journal, March 2014Journal of Retailing and Consumer Services, Other Indexed Journal, November 2013Journal of Retailing and Consumer Services, Other Indexed Journal, September 2013
Scientific ConsultationsTÜBİTAK-SOBAG, Project Consultancy, Cukurova University, İktisadi ve İdari Bil. Fak., İşletme, Turkey, 2014 - 2014TÜBİTAK-SOBAG, Project Consultancy, Cukurova University, İktisadi ve İdari Bil. Fak., İşletme, Turkey, 2014 - 2014TÜBİTAK-SOBAG, Project Consultancy, Cukurova University, İktisadi ve İdari Bil. Fak., İşletme, Turkey, 2014 - 2014TÜBİTAK-SOBAG, Project Consultancy, Cukurova University, İktisadi ve İdari Bil. Fak., İşletme, Turkey, 2014 - 2014TÜBİTAK-SOBAG, Project Consultancy, Cukurova University, İktisadi ve İdari Bil. Fak., İşletme, Turkey, 2014 - 2014TÜBİTAK-SOBAG, Project Consultancy, Cukurova University, İktisadi ve İdari Bil. Fak., İşletme, Turkey, 2014 - 2014TUBİTAK Üniversite Sanayi Ortak Araştırma Merkezi / Adana, Scientific Consultancy, Turkey, 2005 - 2006
Scientific Research / Working Group MembershipsBilimsel Araştırmalar Projeleri Birimi, ÇUKUROVA ÜNİVERSİTESİ, Türkiye, http://apsis.cu.edu.tr, 2006 - 2012
MetricsPublication: 62 Citation (WoS): 3 Citation (Scopus): 268 H-Index (WoS): 3 H-Index (Scopus): 1
Scholarships



Erasmus Plus, European Commission, 2019 - 2019Erasmus Plus, European Commission, 2013 - 2013Visiting Scholar, University, 2011 - 2011Erasmus Plus, European Commission, 2010 - 2010Advanced International Course on Marketing of Organic Products, Other International Organizations, 2007 - 2007
AwardsDemirci Orel F., Bozdemir M., Demirkılıç N., En İyi Bildiri Ödülü, Ege Üniversitesi, May 2017
Non Academic ExperienceÇUKUROVA ÜNİVERSİTESİ İKTİSADİ VE İDARİ BİLİMLER FAKÜLTESİTUBITAK, Cukurova University


	Prof. FATMA DEMİRCİ OREL
	Personal Information
	Education Information
	Foreign Languages
	Dissertations
	Research Areas
	Academic Titles / Tasks
	Academic and Administrative Experience
	Courses
	Advising Theses
	Jury Memberships
	Articles Published in Other Journals
	Books & Book Chapters
	Refereed Congress / Symposium Publications in Proceedings
	Supported Projects
	Scientific Refereeing
	Scientific Consultations
	Scientific Research / Working Group Memberships
	Metrics
	Scholarships
	Awards
	Non Academic Experience

